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Abstract 
The study discussed the insecurity of the social media on music production. It 
appraised the assumption that the social media is not a secured platform for music 
producers. Most social media operates open access, making it unsafe for recorded 
music contents with economic values to be pasted as a public domain material. 
Music production is the making of music involving the expertise of a record 
producer and the sound engineer who specializes in the use of technology in 
recording a music artiste by subjecting the initial recording to rigorous activities 
such as laying of tracks, editing, mixing and mastery of the final tape. Although, 
modern technology seems to have simplified the processes, nevertheless, to 
produce the final copy for public use cannot be under estimated. While the social 
media platforms appears to be a veritable medium for reaching a large audience, 
with products the security challenge that comes with it has not been sufficiently 
studied. Despite the fact that it is the fastest means of advertising the recorded 
music of an artiste, it is also found to be the most vulnerable platform for pirating 
of copy rights owners. Thus, the objective of this paper is to carry out an appraisal 
of the insecurity involved in the use of the social media for music production. This 
will enable us determine the extent to which insecurity of the social media had 
influenced music production. The study is hinged on the theory of 
commercialization. The underlying concept of the theory stated that, 
commercialization is the process of bringing new products or services to market. 
In this study, the social media is a market platform for the sale of music products 
or content via the Internet involving downloading after a cost has been paid. The 
idea drawn from the theory guided the study. The study employed observational 
and the literary methods of data collection. Finding indicated that the social media 
is a goods avenue for the sale and purchase of music product but that many of the 
social media displayed contents for free, leading to pirating of most music 
contents. Therefore, the paper concluded that there is insecurity in the use of most 
social media for music production. It recommends amongst others that artistes 
should ensure they use secured social media platform. This is to avoid the pirating 
of the music products. 
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Introduction  

Music production is related to the ability to organize sound into cohesion. The term is 
described by Knapfel (2019) to mean the process of creating a recorded music project. 
According to Knapfel, a record producer usually handles music production and that the 
producer manages every aspect of the processes. Leviathan (2017) stated that the process 
involves six stages of song writing, arranging, tracking, editing and mixing and mastering. 
Traditionally, these processes are carried out in recording studio. But it appears that social 
media has influenced the processes. There are many social media platforms available to 
producers in the 21st century that seems to simplify each and or all of the six processes of 
music production. Music production involves the use of recording tools or technological 
system and apparatus or software. The recording could be analogue or digital. The 
recording is an aspect of the production process. It is the recorded sound that is produced 
as music. Thus, the initial recording can be achieved using voice capturing devices such as 
tape recorder and most social media provides facilities that are capable of voice capturing. 
 
Recording on the social media seems flexible and simplified. This is because most smart 
phones contains recording devices that can capture voices and most artistes appear to 
prefer its use because of its convenience, storage, download, upload and live streaming. In 
other words, there is a sense of urgency involve when the recording and production apply 
social media platforms. Observation indicated that most events recorded in a given 
ceremony are instantly published via social media platforms. Songs composed and 
rehearsed by an ensemble are found aired on the social media even though the song has 
not been performed or produced as it should. The use of music production on the social 
media has both advantages and disadvantages; while the social media platform serves as 
a veritable medium for reaching a large audience with the end product, the security of the 
product because of its economic value therefore becomes a serious challenge. Despite the 
fact that social media platforms are the fastest means of advertising recorded music of an 
artistes, on the other hand, it is also found to be the most vulnerable platform for pirating 
of copy rights owners. It is against this background the paper assessed the insecurity of the 
social media use for music production. 
 
Objective of the Study 

The general objective of this study is to appraise the extent to which social media is a threat 
to music production of young music artistes in Nigeria. It specifically investigated the 
extent to which we can understand the threat of social media for music production in terms 
of the following: 

 Vulnerability of social media for music production 

 Economic value loss of music production using social media  

 Music content pirating in the social media 
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These specific objectives enable the study to determine the extent to which insecurity of 
the social media affects music production. The study employed the literal method of data 
analysis involving the use of secondary data exploration and interpretation. 
 
Theoretical Framework  

The study is hinged on the theory of commercialization. The underlying concept of the 
theory stated that, commercialization is the process of bringing new products or services 
to market. In this study, the social media is a market platform for the sale of music product 
or content via the Internet involving downloading of music after a cost has been paid. The 
idea drawn from the theory suggests that goods and services are sold using different 
application on the social media networking. The theory was advanced by Jolly (1997) at 
the Harvard Business School. The theory is used to explain the commercialization of a 
product in terms of when to launch a product, where to launch a product, whom to target 
and how to launch a product. The suitability of the theory to this paper is shown in the fact 
that music is produced for commercial purpose. The four elements of the theory aligned 
with the objectives of the paper. Music as a product of a finish production is launched in 
the market for potential clients, that is social media network communities through the 
process of life streaming and downloading, from an online site with the right to sell or 
purchase the music under circulation. Consequently, the theory guided the study in its 
conceptualization. 
 
Social Media 
There are many medium of communication, the social media is found to be the most recent. 
The term social media relates to Internet, youtube, twitter, websites among others with the 
use of applications that enables users to create and share content or to participate in social 
networking. This broad definition has been scale down in varied studies. For instance, 
Hudson (2018) stated that social media refers to websites and applications that are 
designed to allow people to share content quickly, efficiently and in real-time. In line with 
the above meaning, Cohen (2019) suggested that social media provides the stage for multi-
directional human conversation. Social media is at its most basic sense, a shift on how 
people discover, read and share news and information and content. It is a fusion of 
sociology and technology transforming monolog into dialog. It is important to note that 
social media is an evolving phenomenon that has captivated some, intrigue others, and is 
feared and underestimated by many. Its influence is felt in every sphere of life and the 
world of the entertainment, music in specific terms is not an exception. Social media 
enables us to share photos, opinions, events, etc in real-time, thereby transforming the way 
we live and also the way we do business, including music business. Hudson (2018) reports 
that retailers who use social media as an integral part of their marketing strategy usually 
see measurable results. It indicated that social media provides marketing/business outlet 
for online networking. 
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Music Production and Social Media  

Numerous activities take place on the social media including the recording, production 
and sale of music content. Social media promotes music production faster than any 
communication media. Social media are of different categories and types. Each and or all 
of them have platforms useful for the recording, production and promotion of music. 
Foreman (2017) listed ten types of social media available to interested artistes and 
producers where their music could be advertised. The ten social media are replicated and 
modified in tabular form here under  as follows: 
 
 
Table 1: Classification of Social Media for Music Production  

S/n Category  Name  Function  

1 Social Network  Facebook, 
Twitter, LinkedIn  

People use these networks to 
connect with people online  

2 Media Sharing Networks Instagram, 
Snapchat, 
Youtube  

People use these networks to 
find and share photos, video, 
live video and other media 
online 

3 Discussion Forums  Reddit, Quora, 
Digg 

These networlks are used by 
people to find discuss and 
share news, information and 
opinion  

4 Bookmarking and 
Content Curation 
Networks  

Pinterest 
Flipboard   

These networks are used to 
discover save, share and 
discuss new trending content 
and media   

5 Consumer Review 
Network 

Yelp, Zomato, 
Trip Advisor 

People use these network to 
find, review and share 
information about brands 
products and services as well 
as restaurants, travel 
destinations and more  

6 Blogging and Publishing 
Networks  

Wordpress. 
Tumblr, Medium 

These networks are used to 
publish, discover and comment 
on content online    

7 Social Shopping Network Polyvore,  Etsy, 
Fancy   

They are used to spot trends, 
follow brands, share great 
finds, and make purchases  

8 Interest-Based Networks Goodreads, 
Houzz, Last.fm 

To connect with others around 
a shared interest or hobby 

9 Sharing Economy 
Networks 

Airbnb, Uber 
Taskrabbit 

These networks are used to 
advertise, find, share, buy, sell, 
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and trade products and 
services between peers   

10 Anonymous Social 
Networks  

Whisper, Ask.fm, 
After School 

To gossip, vent, snoop, and 
sometimes bully 

Source: Modified from the work of Foreman, C. (2017).  
 
These ten related social media are relevant for sharing music content. However, the 
security of contents found in most of these platforms is examined further in the following 
section  
 
Content Security in Social Media Platforms 

Content as apply in social media listed above conceptualization refers to piece of 
information. It comes in forms of video, audio, text or image. Social media content is 
designed to transfer a certain feeling, information or data to somebody. The purpose of 
content in social media according to Kay (2017) can be split in 3 major category of 
education, entertainment and engaging. He discovered that these 3 category of content 
almost dominate the whole social media. The use of social media for music production 
implies that music content in form of recorded music video, audio, text or image/ensemble 
are posted to a network such as sharing economy networks using Airbnb, Uber and 
Taskrabbit employ by users including music producers/artiste to advertise, find, share, 
buy, sell, and trade products and services between peers. Other categories of social media 
platform relevant for music production in terms of content sharing includes; Social 
Network on Facebook, Twitter and LinkedIn used to connect with people online. Also, 
media sharing networks such as Instagram, Snapchat and Youtube are networks related to 
music production because people use these networks to find and share photos, video, live 
video and other media online. 
 
William (2019) indicated that music production is possibly achieved on Facebook when 
the song is loaded on facebook. According to him, facebook allows you to share all aspect 
of your life with your friends including your love for music. The process according to him 
is that you load your favourite songs to your facebook profile as a way to connect with 
friends and to promote the work of artistes you admire. He stated further that you can 
even use your facebook page to promote your own music career, uploading original songs 
to help get them circulated amongst your loyal supporters. Whether using the original 
format or the new timeline layout, loading to facebook is a quick and easy way to be 
noticed. Although facebook seems to be the most valuable of the social media network 
where music content are posted. However, Petrucci (2016) found that facebook has a lot of 
issues with people stealing content. The implication suggests that most social media 
platforms are faced with security of content challenges. In addition, the issue of privacy of 
people’s music content points to the fact that insecurity exists in the use of social media for 
music production. Mattingly (2019) revealed that bog players like Youtube and facebook 
are implementing methods to become safer for everyone while working to lessen their own 
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risk. According to him, one example of the crackdown on content is a new strike-based 
system. He shows that videos that were OK to stream a few month ago are now being 
flagged. Some are even being stripped off audio or completely removed before the 
broadcast has ended. 
 
Music Content Safety in Social Media 

While it is possible to employ social media for music production, the safety of original 
music content remains a contentious issue. Most music experts and observers such as Chen 
(2018) a musician stated that social media can definitely make people feel insecure. There 
is the belief that there is insecurity behind secured social media. According to Gary (2019), 
social media security is really more about insecurity. His observation is based on the fact 
that the distribution of your information across multiple platforms used to be a restricted 
circle. Now it is pretty much everywhere. He found that we can find a person’s linkedIn 
profile with a generic google search. This should be restricted to the linkedIn environment, 
but it is not. In addition, he observed further that you can then find their facebook page, 
get to know all their family and compile a pretty extensive list about that person. A new 
site www.gist.com does basically that. According to him, this site can be a great sales tool 
to find out everything about a prospect or can be a great tool to stalk someone.  
 
Drawing from this observation, Gary maintained that one of the greatest challenges to 
privacy and security in the next several years is social network and social media. This is 
because, sites like facebook, twitter, linkedIn, myspace and others can spell the downfall 
of valuing information. That the ability to share and provide information is completely 
opposite to network requirements. This according to him, is really encouraging people to 
do things that are not security conscious activities. One of such activities in relation to 
music content on social media is ability to pirate original content produced on social media. 
 
Music Content and Piracy on Social Media 

One of the effects of music content insecurity on social media is music piracy. It is an illegal 
practice involving the copying and distribution of recordings of a piece of music for which 
the rights owners (composer, recording artists or copyright holding company) did not give 
consent. In the contemporary environment, it is a form of copyright infringement, which 
may be either a civil wrong or a crime depending on jurisdiction. Parr (2009) suggests that 
music content piracy is aided via the Internet. He stated that the Internet is an extremely 
efficient way to share content, including pirated material. According to him, the net has 
made it easy to share files digitally, which has also led people to pirate them illegally. This 
possibility is credited to the shareability of social media, specifically because it is easy to 
share links and music contents via youtube, facebook, twitter, blogs and other social media 
conduits. Consequently, with the ability to easily share and embed information, the ability 
to share copyrighted work has risen as well. This illegal sharing has negative impact on 
individual and collective individual in the music industry. 

http://www.gist.com/
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Music piracy is also described as illegal downloading of music content from a network app 
or site. The negative impact of such activities is reported in the finding by Robert (2010), 
where he found 1.2 billion songs downloaded illegally globally. He pointed out that illegal 
downloading threatens to deprive a generation of talented young people of their chance to 
make a career in music and is holding back investment in the fledging digital 
entertainment sector. Thus, using the social media for music production has its 
consequence particularly for the on coming artists in the music industry. The pirating 
practice involves illegal download of music content is capable of denying talent reward of 
talented young people. This is a major implication for young artists in the Nigeria society 
where social media is heavily used by young people. According to Nelson (2016), piracy 
arguably hurts independent creators who are struggling to make it. Nelson revealed that 
when the works of these independent creators are pirated, they lose essential income, they 
lose confidence and the loss of income could prevent them from re-investing in their 
creative works. Nelson argued against music piracy on social media. He stated that music 
produced on social media is someone’s livelihood. That illegally downloading it is 
essentially stealing their hard work. Where it occurs, the artists is not compensated. 
Therefore, all the life savings that he/she had spend to make the music they put out is not 
recuperated. 
 
The continual music piracy on social media is attributed to lack of social media policies. 
The DotzWeb Technologies (2018) made this assertion. It asserted that a proper set of rules 
and regulations must be implemented regarding what content can and cannot be 
published online. It also raised the issue of the method of proper and improper  usage of 
the media and brings the users to implement the same. The implication is that it ensures 
that no communication has been happening without the consent of law. Thus, with the 
help of a social media policy both the communication and a check on the privacy of the 
content communicated are ensured. Beyond such a social media policy, the authorities 
must be vigilant enough to trace such violations and implement suggestible punishments. 
Where such policy is effective, it could reduce the level of music piracy on social media to 
the advantage of the Nigerian youth whose talent has to be rewarded.                            
 
Implication of the Social Media for Music Production         

The use of social media for music production focuses on music sharing, download and 
upload online involving any of the social media platforms. Using social media for music 
production, that is music sharing has both positive and negative impacts. Two of the most 
frequently used social media by majority of young people globally is examined in the light 
of their pros and cons. These are Facebook and Twitter respectively. 
Facebook: Facebook allows users to befriend one another in order to share photos, videos, 
status, updates, news, articles and more. Its positive impact is that: 

 Users are able to receive immediate updates from the groups and organizations 
they like; 

 The site makes it easy to connect with long distance friends and family members; 
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 Active users stay up to date with the current events and trends that their friends 
follow. 

On the other hand, facebook is a common platform for cyberbullying; facebook’s like 
system may have a negative impact on self-image and may tempt users to alter the content 
they post in order to obtain more likes from friends; inappropriate posts may have 
consequences down the road when it comes to employment opportunities. 
 
Twitter: This is a popular microblogging service. It challenges users to articulate their 
thoughts in 140 characters or less. It is a trendy way to get to-the-second updates on sports, 
pop culture, current events and more. Credible accounts provide instant access to breaking 
news, provides a place for discussion about current events, and users have the ability to 
make their account private and block unwanted followers. However, its main challenge is 
that the site has no content filter and it is also a common platform for cyberbullying. It 
means that several social media platforms provides avenue for music production the safety 
of content download has a high rate of vulnerability. This is because, most social media 
including facebook, twitter, youtube, amongst others operate open sharing access. It has 
made it unsafe for recorded music content with economic values. Therefore, the following 
are the major implication for young music artistes when their music content are accessed 
as a public domain material. 
 
The Loss of Essential Income:  
Tabibzada (2015) discovered that illegally downloading music  continues to cause a loss of 
profits and jobs. That it has changed how music is delivered to the masses. He revealed 
that music sale in the United States of America (USA) have dropped to a whopping 47%, 
with a record sum of 12.5 billion loses due to illegal download of music. According to him, 
due to the loss of money, there has to be a loss of jobs of 71,000 jobs lost of people who 
worked as artistes, songwriters, producers, engineers, technicians and marketing support. 
Guyton (2017) supported the argument, pointing to the fact that illegal music file sharing 
has become a problem for the music industry, and it has caused the lost of billions of 
dollars. That the effect on individual artistes is unimaginable. According to him, musicians 
generate revenue from various sources. Aside from album sales, musicians receive their 
income through merchandize, movies and TV licensing, streaming services and many 
more due to the expansion of technology. He stated that you may see this as an advantage, 
but this simply increases the accessibility for piracy to occur. This means that new artistes 
face a harder time and have to look for outlet to create and promote music on their own 
such as selling it off directly online. The implication thus is that illegal downloading of 
music will affect the livelihood and career of many young music artistes. 
 
Loss of Confidence: 

Illegal downloading of music cost the artistes both income as well as confidence from re-
investing in their creative arts. The economic benefit is denied the musician whose effort 
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becomes a source of money making for pirates who illegally does downloading from any 
of accessible network media platforms. According to Jonathan (2017), every day, millions 
of Nigerian musicians sign deals to distribute their music locally via streaming platforms. 
Sadly, only a tiny fraction of their sales get to their pocket. That Nigerian artistes receive 
very little in terms of actual revenue from their product. The implication is that having 
labour so much with little or nothing to show, it could bring discouragement to the artistes 
to continue the career as a musician. 
 
Loss of Enthusiasm: 
The lack of privacy and security of the social media negatively affect the production of 
music through its platform. It comes with lack of zeal and enthusiasm for oncoming artistes 
who may consider their time invested in producing a music as wasted. This could greatly 
affect the development of music in the country if not checked. Streaming services are often 
worked upon as the antidote to the music industry’s digital age woes. As the sheer wealth 
of content on the web increases, so too does the need to stand out with social-first 
campaigns that go deeper to inspire purchases. The main concern brought about is that the 
Internet has destroyed record sales leaving artistes to rely on other streams to support their 
music monetarily. With the technology of today, music is becoming more accessible than 
ever. Zucker (2016) indicated that shortly after the creation of the mp3 in 1999, numerous 
different music downloading platforms emerged, allowing anybody to download the 
songs or album they wanted, whenever they wanted simply for free without consideration 
of the music producer whose effort is being used for free. 
 
Conclusion  
Music production involving social media implies music sharing and downloadable by the 
user of social media platform and networks. Numerous social media provides avenue for 
music production such as facebook, twitter, youtube, etc. Prior to the emergence of the 
social media, music production was carried out in the music studio, the production 
processes from recording to final tape involves the expertise of both the record producer 
and sound engineer who thereafter handled the finish products to marketers for 
commercialization. The production has been simplified by social media upload and 
sharing system through multiple platforms. Since most social media operate open access, 
it has made it unsafe for recorded music content with economic values. Since it is an open 
access, it is the most vulnerable platform for pirating of copyrights owners through free 
downloading of albums. This has brought about several implications especially the loss of 
essential income. This is because music contents are not safe and secured in the platforms 
of most social media. Therefore, the paper concluded that there is insecurity in the use of 
most social media for music content display because any content can be downloaded freely 
without compensation or reward to the artistes or producer. In order for young artistes to 
benefit from social media, it is suggested that they should look for outlets to create and 
promote music on their own such as selling their music off directly online. They should 
also ensure they use secured social media platforms where they can get paid for every 
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download, sharing and streaming of their music. Music scholars, associations, artistes, 
Performing Musicians Association of Nigeria PMAN) should endeavour to reach out to 
government to enforce implementation of social media policies. This will enable the music 
industry to be able to checkmate the menace of pirates, illegal downloading of music 
products/contents on the social media. Both the artistes and the social media practitioners 
should ensure they use secure social media platform and be vigilant enough to implement 
consent law to check on their social media privacy which will help to trace such violation 
and as well implement suggestible punishment. When such law is functional, it will help 
reduce the level of illegal downloading of music on the social media to the benefit of the 
Nigerian youth music artistes.  
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