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Abstract 
This paper describes a number of significant alterations in the patterns of market 

intermediaries and its Implications among the Idoma of Benue State, Nigeria. It 

seeks to examine the changing patterns of market centres in Idomaland, 1900 – 

2000; and focus on the emerging role of market intermediaries. It explores the 

evolution and development of market intermediaries among the Idoma and 

advances factors responsible for these changes. It also, analyses trends of market 

intermediaries in contemporary Idomaland and explains its implications on Idoma 

society. The method adopted for the study is basically historical, involving the use 

of primary sources such as oral interviews, archive materials and secondary 

source-materials as well as inventory survey (to identify the existing market 

centres and their facilities). It observed that the results of the changes are both 

positive and negative. On the one hand, the changes had opened avenues for 

market intermediaries popularly known as “middlemen;” to be gainfully 

employed and increase the social capital of those in the business. On the other 

hand, there has been disruption in the distribution system and ethos; creation of 

artificial scarcity and hike in price; and a rise in reported cases of delinquent 

behaviours. The paper posits that comprehensive studies that will explore the cost 

and benefit analyses of the institution of market intermediaries need to be 
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conducted in Benue State and the nation at large in order to have a nuanced 

understanding of the phenomenon, as well as the trajectories of its dynamics. 

 

Keywords:  Changing Patterns, Market Centres, Idomaland, Emerging Role, Market 

Intermediaries.  

 

Introduction 

Markets are made up of parts, which work together as a system. A major part of the market 

system is the ‘market intermediaries’ popularly called middlemen, whose functionality 

have provided employment to many people in Nigeria and bridged the disparities in 

productive capacity between communities. It is also a vital developmental tool and has 

features that make it a unique instrument for development. Market intermediaries 

intervene between the original source of supply and the ultimate consumer. These 

middlemen include retailers and whole-sellers and many specialized types of merchants, 

brokers and sales agents. In general, middlemen perform numerous marketing and 

managerial tasks on behalf of their suppliers at a much higher level of efficiency and 

effectiveness than if these tasks were to be performed by producers/manufacturers 

themselves. This paper seeks to examine the changing patterns of market centres in 

Idomaland, 1900 – 2000; with focus on the emerging role of market intermediaries in 

contemporary Idomaland. It views market intermediaries not as a static phenomenon, but 

as a dynamic act and process of change and continuity which are a reflection of the 

composition of a society, attitudes of traders and interactions among the communities of 

Idoma and their neighbours through time and space, as well as a catalyst for economic 

growth and development.  

 

Evolution and Development of Market Intermediaries among the Idoma 

Exchange of goods and services in a local scale and internal exchange among the Idoma 

predate their migration from Apa in the sixteenth century, a supposedly sub-kingdom of 

once flourishing Kwararafa confederacy. Trade by barter became popular among the 

indigenous Idoma communities in the nineteenth century, but due to its disadvantages 

such as the double coincidence of wants, lack of unit of measure, difficulty of holding large 

stocks of commodities in storage for future exchange, the use of money as a medium of 

exchange evolved and this marked the beginning of the development of an efficient 

marketing system [1, 2, 3, 4, 5, 6, 7, 8]. Market centres in Idomaland, have had economic 

accretion and change over time. For instance, they have been able to blend, incorporate 

and reinterpret new knowledge aspects within and outside into the market system. One of 

such is the market intermediaries popularly known as middlemen. 
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Antecedents of market intermediaries in Idomaland predate advent of colonial rule; and 

are traceable to early trade contacts and the existence of specialist producers of certain 

items, arising from variations in natural and human resource bases, which dictated 

economic inter-dependence within and outside Idomaland. Market intermediaries were, 

in consequence, a crucial component of the economy of the area, for it is through them that 

disparities in productive capacity between communities were bridged. Before the 

twentieth century, market intermediaries were primarily limited to the border areas. This 

influence gradually spread to other parts of Idomaland. Available information had also 

revealed the long outstanding prominence of middlemen (market intermediaries) in pre-

colonial Idoma society. Ochefu, for instance, has recorded that the Idoma were middlemen 

of repute in the pre-colonial time [1, 2]. Accordingly, middlemen had boosted the 

indigenous economy long before the era of colonial administration. However, given the 

fact that the colonial government rather than stimulating the development process of the 

area to match the surpluses extracted through the production of cash crops, the 

development process was designed to facilitate colonial exploitation; it was responsible for 

creation of the enabling factor of market intermediaries in the area. Although the colonial 

administration was not, in most cases, directly involved in the task of production, it should 

be stressed that it established a considerable measure of control over the exchange or 

distributive sector of the economy. This was because the larger proportion of the revenue 

with which it maintained itself and the elaborate administrative structure was derived 

from that sector. While it may seem plausible to suggest that a sort of laisses faire attitude 

generally prevailed in the economy, the colonial administration influenced the exchange 

process by exercising control over the markets and regulating the activities of traders [5]. 

 

Market intermediaries were often professionals who took to the profession to meet specific 

needs and objectives; that is people who took to trading as their main livelihood. They 

traversed diverse communities and territories with varying cultures and political systems 

in search of goods and therefore, had to deal with the problems of logistics – 

transportation, security, living accommodation and storage facilities. In these respects, the 

market intermediaries worked in close liaison with their host/landlords and brokers. They 

were usually dominated by men. The tradition which tended to confine women to 

domestic chores made it difficult for them to undertake long range journeys which would 

keep them away from home. It required relatively substantial capital to justify undertaking 

the long journeys. As such they tried to solve the problem of capital through the igeya 

system [1, 9]. A group of traders contributed an agreed amount of money each at an agreed 

interval usually every market day. The unit collected is given to a member, the process 

continued until every member had got his or her share. Apart from igeya system there were 

other forms of generating income such as daily contributions/savings, loans and credit 
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purchase. Sometimes traders raised credit from family members and from money lenders 

and brokers. Notable among them were Otukpo, Igumale and Agila of Idomaland and Aro 

of Igboland. As Ochefu pointed out, the people of Otukpo, Igumale and Agila, besides 

being skilled craftsmen and farmers, were also formidable middlemen fully exploiting 

their frontier position. He explain further that the Otukpo people were noted for their role 

as middlemen in the purchase of  Tiv and European cloth while the western Idoma 

communities benefitted from their proximity to the Igbo and Igala, and acted as 

middlemen moving goods across the border  [1]. Furthermore, according to Afigbo, when 

the British came to Idomaland, they were struck by the ease with which the Aro traded in 

Southern Idoma (Igumale, Utonkon, Yangede, and so on) were any other stranger would 

have been promptly decapitated. This they attributed to long-standing commercial 

association between the Aro and the Idoma that had bred lasting friendship and led to 

intermarriages [10]. 

 

Market intermediaries or middlemen performed two broad functions. First, they sought 

out export produce from the remote hamlets of production and made this available to 

European trading deports which were usually to be found only in centres accessible to 

modern transport. Because indigenous farmers were small scale producers, the middlemen 

bought produce from them in small quantities and bulked these before transporting them 

to the European firms. Under the traditional periodic market cycle, the middlemen had to 

tramp from one rural market to another, scouring for produce. These middlemen 

pioneered trade in areas too remote and unsafe for European traders to venture into. 

Second, they contributed significantly to the distribution of imports to remote hamlets, and 

this considerably stimulated the export production drive of the people. Peasant farmers 

lacked the means to buy imports in sizeable quantities; they rather purchased these in such 

minute quantities, which the European traders would not deal in. for instance, they bought 

matches and cigarettes in sticks, and bar soaps in tiny fractions of the bar. The rural 

middlemen, therefore, had to break the bulk of the imports they bought from the European 

firms into such tiny bits that were the purchasing power of the peasants. Through these 

ways the indigenous traders played a key role in extending the frontier of trade among 

communities [11, 12, 113, 14, 15]. 

 

The Igbo dominated this partly because of their ubiquitous nature and partly on account 

of their near monopoly of the transport business. Taking advantage of the motor transport 

system, Igbo traders/middlemen attended virtually every market especially Egwu market 

(Igumale), Eke market (Edumoga), Ukwonyo market (Utonkon) and Abakpa market 

(Oyangede) with manufactured goods to sell and buy off local foodstuffs directly from 

producers which they conveyed by lorries, to the hinterland of Igboland. Beside these 
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markets, the Igbo and Idoma traders/middlemen patronized markets at Loko, Panda, 

Igoedde, Ejule, Akpanya, Idah, Afulugo, Okuku, Eha-Amufu and Orba [1]. The advent and 

expansion of the railway helped in opening Idomaland to outside world by linking it with 

the East and Port Harcourt. Consequently, this led to the acceleration of the exchange of 

goods and services as well as ideas between the Idoma on the one hand, and between them 

and their neighbours on the other. Along with the new roads, the railway made long 

distance journeys, easier, safer and more attractive than had been the case in the pre-

colonial times. This encouraged Idoma traders/middlemen to break the barriers of their 

immediate environment and visit distant centre of economic enterprise with relative ease 

[16]. 
 

The Emerging Role of Market Intermediaries in Contemporary Idomaland 

Market intermediaries, also known as middlemen or distribution intermediaries are 

individuals or institutions that have specialized in rendering distributive services both to 

the producers and consumers – is an important part of products distribution channel and 

a dominant feature of Idoma economy. Many farmers/producers do not sell products or 

services directly to consumers, instead they use market intermediaries to execute an 

assortment of necessary functions to get the product to the final user. The market 

intermediaries ensure that products move from the farmers/producers/manufacturers to 

the end users, essentially facilitating the sales process. In Idomaland during the period 

under review, food staples sold in markets usually came from immediate surroundings 

but some agricultural products and other goods also were imported over long distance. 

Thus, assemblers and wholesalers played important role in Idoma marketing system. They 

operated bulk-breaking spots that allowed small retailers and vendors to obtain sufficient 

amounts of goods for their customers. This is because many communities with large 

numbers of poor households could not efficiently support large-scale assembling and 

warehousing firms, cost of suppliers were minimized at specialized bulk-breaking spots. 

There are three genres of market intermediaries in Idomaland during the period under 

review that facilitated the flow of goods and services from the manufacturers/producers 

to the customers:  merchants, agents and facilitators. The three should not be thought or 

seen to have existed in separate compartments but as parts of a continuum as the health of 

one affected that of the other.  

 

1. Merchants: - These are the intermediaries who take title (assume ownership and liability) 

of goods and services and resell them. We know them as dealers, wholesalers and retailers. 

These middlemen get margins and bonuses as compensation. They share the risk with the 

manufacturers when they take title and physical possession of the goods. A wholesaler is 

an intermediary that buys in bulk from the producer and sells to other intermediaries such 
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as retailers. A distributor or dealer is similar to wholesaler, but with one key difference. 

Wholesalers will carry a variety of competing products, for instance MTN and GLO or 

Pepsi and Coke or LG and SAMSUNG products, whereas distributors only carry 

complementary product lines, either Pepsi or Coke products. Distributors usually 

maintain close relationships with their suppliers and customers. A retailer is an 

intermediary that buys from other intermediaries and sells to the ultimate consumers. 

 

2. Agents: - These are those intermediaries who do not take title to the goods and services 

but help in identifying potential customers and even help in negotiations. The typical 

example is that of sales representatives, brokers, jobbers, etc. who act on behalf of the 

producer only to the limited extent of prospecting, warehousing and redistributing the 

products. They do not share risk with the manufacturers as they do not take the title to 

goods and services. Agents earn a commission and are reimbursed for all expenses by the 

manufacturer. 

 

3. Facilitators: - This group of intermediaries renders services that facilitate the sales of 

goods brought to markets. They intercept goods coming into the markets and buy for 

themselves or assist potential buyers in bargaining for the goods they intercepted and in 

turn they are paid commissions by buyers or in some cases both buyers and sellers.  

 

Certain salient features characterized the three genres of market intermediaries: 

merchants, agents and facilitators in the area. 

S/N Merchants Agents Facilitators 

1. Less formal  Formal   Informal 

2. Focus and aim at 

maximizing profit  

Focus and aim at 

maximizing sales and 

profit 

Focus and aim at 

maximizing 

commissions 

3. They share the risk with 

the producers by taking 

title to the goods and 

services 

Do not share the risk with 

the producers as they do 

not take title to the goods 

and services 

Do not share the risk 

with the producers as 

they do not take title to 

the goods and services 

4. Usually engage in by 

experienced, rich and 

wealthy individuals  

Usually engage in by 

trained persons by the 

companies known as sales 

representatives 

Usually engage in by the 

commoners and less 

privilege in the society 

5. They purchase the 

goods they sell 

Do not purchase the 

goods they sell 

Most times do not 

purchase the goods they 

sell 



South-South Journal of Humanities and international Studies                      Vol.4 No.4 December, 2021 
 

The Changing Patterns of Market Centres in Idomaland, 1900 - 2000: The Case of Emerging Role of Market…         209 

6. Explore and identify 

potential sales and 

buyers as well as profit 

margin  

Explore, identify and 

encouraged customers to 

patronize they products 

they carry  

Facilitate exchange of 

goods and services 

between sellers and 

buyers 

7. They are usually fluent 

in several languages 

Less multilingual 

 

They are usually fluent in 

several languages 

8. Dominated by men in 

most part of Idomaland. 

The tradition which 

tended to confine 

women to domestic 

chores made it difficult 

for them to undertake 

long-range journeys that 

will keep them away 

from home 

It is a mixture of both men 

and women (i.e. they 

were fairly equal) 

Dominated by women 

because it is seen as an 

adjunct to domestic 

chores of women 

9. Mostly engage in as 

individual but travel as 

a team to markets for 

goods 

Done mostly as a team but 

make individual sales and 

targets 

Done individually but 

mostly register in their 

associations  

10. The average age of those 

who engage in it is 

between 40 – 60 years 

18 – 35 years 25 – 50 years 

11. Travel in search of 

goods 

Travel in search for sales Wait for goods to come 

into markets 

Source: Author’s fieldwork, 2016 

 

The Market intermediaries play a number of roles including the following: 

1.  They help in identifying and bringing buyers and sellers together by matching 

buyers who seek certain products with sellers who offer them. This covers a wide 

range of products (goods and services) at different categories: raw materials, 

manufactured goods, farm produce, household items, accessories etc. 

 

2.  They mediate and negotiate between buyers and sellers. Market intermediaries are 

mediators between the both parties as they connect buyers and sellers and ensure 

that mutual understanding persists between them. In the event of 

misunderstanding, they amicably settle the conflict that arises. 
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3.  They retain the known reputation and quality of goods and services in the 

community by tactfully and skillfully introducing products to potential buyers in a 

manner that is not self-imposing. They provide information about consumers (Social 

outlook, economic profit, demographic characteristic, concentration and dispersion 

etc.) and pass them to producers to assist them in planning their productions to 

attune them to the environment. They also assist producers in advertising, 

promoting and pricing of their products for the markets. In addition, they are risk 

takers (e.g. goods becoming obsolete in their hands with time during storage, 

pilfering, damage from fire etc.). The market intermediaries perform this function 

by brilliantly advertising, promoting products and making sales and in turn gaining 

recognition and reward from one or both parties (i.e. companies/producers or 

buyers/consumers or both) [17]. 

 

4.  They help in reducing the number of unemployment in the society. By extension and 

implication therefore, the market intermediary as a vocational body plays a decisive 

role in reducing the number of crimes and vices notably theft, armed robbing, 

kidnapping, fraud and prostitution. They are valuable because they perform almost 

every marketing function. They explore the market system and situation, advertise, 

employ sales force and engage in physical distribution. They also maintain 

inventories, extend credit and collect debts, and provide a variety of services to their 

customers [18]. 

 

5.  They create direct and indirect jobs for themselves and their subordinates/partners 

who are constantly trained to acquire the necessary skills required to promote the 

expertise. They recruit, train, and utilize an array of people ranging from 

apprentices, drivers/transporters, informants, sales boys and girls, cashiers and 

accountants, storekeepers, gatekeepers, suppliers of logistics like sample products, 

and contacts of potential clients (i.e. potential buyer or seller). 

 

Factors Responsible for Changing Patterns of Market intermediaries in Idomaland 

A major contributor to the changing patterns of market intermediaries in Idomaland 

during the period under review was the location and localization of production and 

distribution centres in Nigeria [5]. Globally, most farms, companies and production centres 

are located in distant areas from the market centres. This is as a result of the rich variation 

in environments and demographic, agriculture, institutional, topographic, and climatic 

factors that have always provided a natural patterning or mechanism thus necessitating 

occupational specializations and dictated economic inter-dependence within and outside 

an area. This is clearly seen in economic specialization along geographical and ethnic lines. 
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For instance, the Abakpa (Oyangede) market at Oyangede, Adoko Central market at 

Adoka and Orijo markets at Utonkon are associated with cassava byproduct – garri. The 

Okwungaga market at Okwungaga, the Ukwo-Otukpa market at Otukpa and their Igala 

neighbours are associated with palm products – palm wine and oil. While the Igbo and 

Hausa are associated with manufactured goods and livestock respectively. Thus, making 

middlemen (market intermediaries) a crucial component of the economy of the area, as 

through them disparities in productive capacity between communities are bridged. To 

sought out goods from production centres and made them available to buyers in the area 

which are usually scattered in market centres across the length and breadth of Idomaland, 

they had to travel far and wide in search of goods (both indigenous and foreign goods) 

thereby promoting trade and market centres among Idoma communities on one hand and 

between the Idoma and their neigbours on the other. 

 

Another contributor to the changing patterns of market intermediaries was the increased 

indigenous participation in the system as a result of population explosion and 

development of requisite entrepreneurial skills and technical know-how of the vocation 

by the indigenous people of the area [18]. Unlike the colonial times when the vocation was 

dominated by the Igbo and Hausa merchants due to their entrepreneurial skills, technical 

know-how, experience and the preference of the colonial authorities and the European 

trading firms to conduct and contract trade with them to indigenes of the area [15]. Some 

of the indigenes had learnt the art and mastered it and as such became both producers and 

distributors rather than been producers alone a situation they found themselves before 

now. This simply means that increase in population of the people, improved 

entrepreneurial skills, technical know-how, experience led to expansion in workforce and 

indigenous participation in the vocation. 

 

Introduction of new goods and services and establishment of new markets were another 

factor responsible for the changes. The opening up of new market centres and coming on 

board of new goods and services contributed in no small measure to the system as it 

brought more people especially indigenes into the trade and established a crop of new 

market intermediaries due to specialization and technical know-how in handling the new 

products and the advanced nature of the goods and their uses – especially electronic 

appliances and gadgets – they advertised, promoted and sold. 

 

Other significant contributors to the changing patterns of market intermediaries were 

unemployment and underemployment [15, 19]. With the fast-growing population and 

high incidence of unemployment and disguised unemployment in the area, market 

intermediaries provided more employment opportunities to the labour force. The colonial 
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influence introduced wage - earning, white collar job referred to as the formal sector of the 

economy by the educated active population in the country. This wage-earning white-collar 

job employs very little percentage of the people in Idomaland like in any other part of 

Nigeria due to inadequate employment opportunities in the country. Unemployment 

which is the condition where able-bodied persons who are qualified and willing to accept 

jobs yet unable to find placement and its twin, underemployment which is the condition 

of having an underpaid job are the leading factors in the changes. Educated and able-

bodied young men and women roamed the streets in search of lucrative and befitting jobs 

with little or no hope of securing one. Consequently, after an exhaustive search without 

success, some turned to or found solace in market intermediaries especially the agents 

(sales representatives) to keep body and soul together, and to avoid being idle and 

involving in crimes and other social vices, because it is said that ‘an idle mind is the devil’s 

workshop.’ Apart from the young educated and able-bodied men and women that are in 

hundreds of thousands, there are a significant number of widows who lost their husbands 

as a result of natural death or diseases, ethnic, socio-religious crisis, or accidents. It is 

revealed by our informants that most of such widows are neither educated nor employed 

and as such created another category of unemployed seeking for employment in order to 

provide for themselves and their children and thereby engage in market intermediaries 

especially facilitators genre to make ends meet. Similarly, economic pursuit of the parents 

and guardians most especially now that both mother and father go out in search of daily 

bread in order to put food on the table and pay some other bills, led to increased job seekers 

and in turn increased in market intermediaries which play a vital role in the changes of the 

market system. 

 

Related to the above was the neglect of agriculture. Agriculture constituted the main 

economic base of the people and is the predominant occupation of the Idoma people 

during the period under review. However, it is nowadays neglected by the people owing 

to non-mechanization, poor infrastructure development, and inadequate loan facilities. 

These have been a major constraint to agriculture development in Nigeria and impediment 

to development in general. The implication is exodus of rural dwellers to urban centres in 

search of white-collar job and where they couldn’t secure jobs in government 

establishment they resort to private companies for jobs like agents, brokers, sales boys and 

girls. 

 

The Implications of the Changing Patterns of Market intermediaries in Idomaland 

The implications of the changing patterns of market intermediaries in Idomaland cannot 

be denied in the present world. It has economic, social and many other implications. It is 

pertinent to note that market intermediaries play an important role in Idomaland economic 
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development both at the micro and macro level as they stimulate and influence the process 

of commercial transactions and relations among the Idoma on one hand and between 

Idoma people and their neighbours on the other hand for the realization of economic 

potentials and prosperity. The commodity specialization, the character and the mode of 

operation of market intermediaries provided ready market for products from the locality 

surrounding any market centres. In this way, the farmers/producers do not have to wait 

for long to dispose of his products or search for buyers from one point to another or bother 

much about storage facilities which are non-existence in most areas. The influx of market 

intermediaries into the market on each market day give farmers/producers the advantage 

of quick sale of his products and consumers access to variety of goods and services needed 

to meet their need for shelters, food, clothing, etc. In this way most farmers/producers have 

been able to outgrow the subsistence mode of production. In order to meet up demand 

they have been able to increase their productive capacity. This has brought forth a 

significant improvement in household income and the opportunity to meet more basic 

household needs. 

 

Another major implication of the changing patterns of market intermediaries was the 

adulteration of products. In Nigeria, market intermediaries’ activities have been linked to 

an increase adulteration of products. The absence of standardization and grading has 

resulted in the adulteration of goods in the country. Each middleman may adulterate the 

produce to his short run advantage. This poses a problem in assigning prices to the 

commodities as per the quality specifications [18, 20]. In most markets different types of 

measures are used. These range from bags, baskets to tins. Weights are rarely used in 

marketing food and livestock products. Pricing is usually haggling and the prices paid 

depend on the bargaining power of the buyer. It is alleged that no proper relation exist 

between the prices and quality of the commodities and this situation thwarts the 

farmers/producers getting a remunerative price in consistent with quality of the product. 

The transaction of such products hardly encourages the farmers/producers and the 

consumers who are also denied the privilege of buying goods in relation to the price they 

pay. Sometimes buyers pay prices according to their social status. When weights are used, 

they are always debased or tampered with and the true beneficiary in this situation of such 

inadequacies of standardization and grading were the market intermediaries as they were 

at liberty to quote any commodity as inferior and offer low price [20]. 
 

Also, there was change in employment status and increase in the social capital of some 

who engaged in the business thereby affecting relationships and power relations both 

within and outside the communities [5, 19]. In other words, it created a gap between the 

ideal and the obtained, or a standard and class difference, subsequently leading to the 
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emergence of new patterns of economic relations, life styles, and the totality of 

relationships. This, informants attributed to the changes in Nigerian market system, 

especially the Idoma’s to the shift from the traditional agricultural, collectively pursuit 

economy to an alien, individualistic, competitive, incompatible “foreign” economy. They 

posited that this shift has affected the efficacy and comprehensiveness of the traditional 

societal values. Be that as it may be, the changed status of these persons brought into the 

Idoma society increased opportunities for development and growth as well as progressive 

adjustment in well-being. In this way, the people were able to strike a balance between 

opportunities and household or community needs.  

 

Future researchers should therefore examine the efficacy or otherwise of the market 

intermediaries. This could be done in a number of ways including comparing transactions 

that market intermediaries conducted and others that were not conducted by the same 

persons with a view to measure the impacts at comparative level. There is also the need to 

further explore and examine the efficacy or otherwise of the various techniques, methods, 

tactics, and strategies that the market intermediaries adopt in networking (including 

identifying, mediating and conducting transactions)? What role do they play when 

commercial relationships break up or down, and how? In terms of the remunerations and 

gains of the vocation, how does it operate: how much or what percent does a buyer or 

seller gives as commission? Are there conditions that are attached to the services that the 

market intermediaries provide? How do they apply? In terms of period, when did the 

practitioners start and how? These and more questions need to be explored by future 

researchers. 

 

Conclusion 

This paper has described a number of changes in the patterns of market centres among the 

Idoma of Benue State with particular focus on the role of market intermediaries. Among 

other things, evidence has been presented for an increase participation of indigenous 

people as a result of population density, location and localization of production and 

distribution centres, introduction of new goods and services and establishment of new 

markets, negligence of agriculture, economic hardship, the development of requisite skills 

in the system by the indigenous people of the area and importantly preference for white 

collar job. These together led to the emergence of the market intermediaries as a vocation 

that is publicly and proudly practiced in contemporary Idomaland. Market intermediaries 

play many roles including assistance in identifying and bringing buyers and sellers 

together by matching buyers who seek certain products with sellers who offer them; 

mediating, regulating and in some instances settling disputes between buyers and sellers; 
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and economically providing job opportunities to the teeming unemployed as well as 

contributing to making and developing the market intermediaries’ vocation. 
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